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development – whose 
responsibility? 
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Sustainable Development: a  
long history?
 1972 World Commission on Environment & 

Development 
 1980 World Conservation Strategy
 1987 Brundtland Report & Our Common Future 
 1992 Rio Environment & Development –

UN Commission on Sustainable Development
 2000 Millennium Development Goals 
 2002 World Summit on Sustainable Development 
 2012 Rio+20 
 Sustainable Development Goals 
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Brundtland defined Sustainability

"Sustainable development is 
development that meets the needs 
of the present without 
compromising the ability of future 
generations to meet their own 
needs.”
Needs & limitations in a finite 

world. 
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Sustainable Development 
of Tourism

Applicable to all forms of tourism
1. Make optimal use of 

environmental resources
2. Respect the socio-cultural 

authenticity of host communities 
3. Provide socio-economic benefits 

to all stakeholders 
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Sustainable Development 
of Tourism

 Continuous process requires
 Informed participation of all 

stakeholders & 
 strong political leadership
 High level of tourist satisfaction 

 WTO Conceptual Definition 2004 
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What is Sustainability?
What is Sustainability?
The demand for diminishing natural resources is growing. Income 
gaps are widening. Sustainability calls for a decent standard of 
living for everyone today without compromising the needs of 
future generations. 

This means finding better ways of doing things. 
• How can we help people move out of poverty and get good 

jobs, while protecting the environment?
• How can we provide access to clean energy for everyone, and 

make sure that the energy we produce doesn’t contribute to 
climate change?

• How can we make sure that everyone can get the water, food 
and nutrition they need?

• How can we make sure that our communities are resilient in 
the face of natural disasters?
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Sustainable Development 
Goals SDGs
UN system works mainly with national 

government places are managed at a 
sub-national level 

Rio 2002: Agenda 21 
Sustainability from the bottom up –

community, city, region, nation 
Developed & developing countries 
Holistic thinking economic, social, 

environmental 
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Tourism: an opportunity?
 Tourists can bring additional spending 

power to a community – jobs and 
economic development.

 Tourism can provide resources for 
environmental conservation

 Tourism can provide social benefits 
keeping young people in rural 
communities and valuing cultural 
heritage

 But the value has to be captured and 
the impacts have to be controlled –
Tourism has to be managed. 
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Pollution free …… 



10

www.crtmmu.org

Tourism is a polluting industry 

Travel and greenhouse gas emissions
Litter, trampling – management 

costs 
Use of the public realm – the 

commons, congestion.  
Social and economic impacts on the 

high street and in villages
 Induced effects with migration, 

second homes and holiday lets –
villages can be hollowed out. 

10
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Sir Colin Marshall 
British Airways 1994

Tourism and the travel industry “is 
essentially the renting out for 
short-term lets, of other people’s 
environments, whether that is a 
coastline, a city, a mountain range 
or a rainforest. These ‘products’ 
must be kept fresh and unsullied not 
just for the next day, but for every 
tomorrow”
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Culture & Tourism

“Your 
everyday 
life is 
someone 
else’s  
adventure”

Swedish NGO fly-posting in 
Ljubljana, Summer  1997
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Will rural Finland  be used by 
tourism or will rural Finland use 
tourism? 
Will you use it or will it use 
you?

Responsible Tourism is about 
“making better places for 
people to live in and better 
places for people to visit.” 
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What is Responsible Tourism?
a triple bottom line approach to Tourism 

Management 
a way of travelling – it offers a better 

experience
a movement
diverse: particular to cultures, places 

and organisations
characterised by transparency 
 requires the acceptance of responsibility 

and the willingness to take action 
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“Sustainable and Responsible”

Sustainable Tourism and 
Responsible Tourism are not the 
same thing
Responsible Tourism is about 

taking responsibility for achieving 
sustainable development through 
tourism.
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Responsible Travel takes a variety of 
forms, it is characterised by travel 
and tourism which
1. minimises negative environmental,

social and cultural impacts;
2. generates greater economic benefits

for local people and enhances the
wellbeing of host communities, by
improving working conditions and
access to the industry;

3. involves local people in decisions that
affect their lives and life chances.

Cape Town Declaration 2002
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4. makes positive contributions to the 
conservation of natural and cultural 
heritage and to the maintenance of the 
world’s diversity;

5. provides more enjoyable experiences 
for tourists through more meaningful 
connections with local people, and a 
greater understanding of local cultural 
and environmental issues;

6. provides access for people with 
disabilities and socially disadvantaged 
people; and

7. is culturally sensitive and engenders  
respect between tourists and hosts.
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Tour Operator Inbound Operator Hotelier/
Accommodation

Local/
National

Government

Attraction
Managers

National Parks/
Heritage

Local
Community

Tourists
Travellers

Holidaymakers

Taking and Exercising Responsibility

Economic, Social & Environmental

Principle of Sustainablity

WTO Global Code of Ethics

Taking responsibility

You cannot outsource responsibility ..

Whose responsibility? Everyone’s

Nobody’s
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Whose responsibility is it?
Everybody’s and Nobody’s

Hotels and accommodation owners
 Airlines & car hire companies
 Tourists
 Communities 
Overseas Tour Operators/Organisers
Ground Handlers/local agents 
Guide Book Writers and Guides
National and Local Government 
 Police & Judiciary etc
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The challenge….. 

to use tourism achieve sustainable 
development 
sustainable development through 

tourism 
the aspiration of Responsible 

Tourism is to use tourism rather 
than to be used by it. 
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VFM=>EFM

Growth of the 
experience economy

VFM=>  Value for Money 
EFM => Experience for Money
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Successful tourist destinations

 offer the visitor 
something unique

 they create a sense of 
place, an identity which is 
different from their 
competitors….

 no two communities are 
ever exactly the same…  

Who to invite? 
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Sir Colin Marshall 
British Airways 1994

Tourism and the travel industry “is 
essentially the renting out for 
short-term lets, of other people’s 
environments, whether that is a 
coastline, a city, a mountain range 
or a rainforest. These ‘products’ 
must be kept fresh and unsullied not 
just for the next day, but for every 
tomorrow”
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Outdoor Heritage Tourism……

 Rural life
 Food – cheese, 

yoghurt and 
butchery 

Hunting, shooting 
& fishing 

 Seasonality

 Landscapes & 
geology 

 Bird watching 
Wildlife 

 Landscape and 
culture 

 Poetry, music & 
painting & 
photography 
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Whose place?

Private or Public Space 
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For free…. 
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Who pays? 
Local council 
tax payers? 

Conservation 
bodies 

Users?

Commercial 
users?

Tourism 
businesses?
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Visitor Pay Back 
• Difficult
• Local 

connection 
& specific

• Charitable?
• Local 

governmen
t function? 
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Tourism & Rural Livelihoods 

 Accommodation
 Transport 
Guides
 Shops & markets 
 Activities 
 “enclosed 

attractions”  - pay 
to view 

 Landscape and 
scenery 

 Private/ Public 
space 

 Rent & user fees 

 Freeloaders –
tourists don’t pay 
tax 
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Enjoy every minute
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Some key principles

 International and 
domestic tourists 
are an important 
additional market 
for local 
communities.

 Tourism is an 
industry like any 
other and it 
represents only one 
opportunity for 
development. 

 Avoid mono-culture
 Promote appropriate 

tourism and involve 
local communities in 
decision making 

 Minimise leakages
 Maximise linkages
 Encourage sustained 

growth 
 Encourage local 

ownership 
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Partnerships and collaboration

 The competition 
is other 
destinations 

 Co-operation is 
essential 
– Attractions 
– Activities 
– Operators 
– Accommodation 

 But the choice of 
target market has 
real 
consequences for 
existing 
businesses ….
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Realising the Opportunity 

Encourage tourists to  spend 
money on locally produced crafts & 
art, performance, to eat local 
foods and try local drinks. 
Build on existing livelihood 

strategies.
Multi-stakeholder partnerships 
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Whose responsibility is it?

 Individuals –
main & 
supplementary 
livelihoods

 Community 
 Conservation 

agencies 

Government 
– Signage
– Litter 
– Regulation 
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The realisation of benefits 
depends on
 the creation of employment at all skill 

levels and where there is existing 
capacity – wage/progression/additional 

 the extent of linkages to existing local 
economy - maximise linkages and 
minimise leakages.

 the extent of local/non-local ownership 
of tourist enterprises - small scale and 
low risk.
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www.crtmmu.org/msc/

Sustainable Consumption 
& Production 
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© 2011 Goodfellow Publishers

Taking 
Responsibility for 
Tourism 
by Harold Goodwin

www.takingresponsibilityfortourism.info

www.haroldgoodwin.info

http://www.takingresponsibilityfortourism.info/
http://www.haroldgoodwin.info/
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Further information 

www.crtmmu.org 
www.haroldgoodwin.info
 http://blog.wtmresponsibletourism.com
www.icrtourism.org/
www.responsibletourismpartnership.org
www.responsibletravel.com/awards/
 harold@haroldgoodwin.info 
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